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Voice Out the
Truth

The #MeToo movement is no more a secret now. With its pop-
ularity, a new platform has emerged for all the people who were
ever assaulted by anyone in the past. Many people argue that
why now? They have a set of commonly asked questions wrapped
in allegations of these people who are voicing their agony now.
But these are totally useless questions now. The people who
have the courage to come forward and raise a voice against
any abuse need to be supported. You cannot see the timing
of the report when judging the criminal. Crimes are generally
disclosed many days after they are committed. So the ques-
tion of timing is nothing short of nonsense.
Now, the main question arise that will the abusers be booked
now or will the victims get justice. Now, here the matter of time
plays role as it will be very difficult to check the veracity of these
allegations. So, what sense does it make now? Is it just a sen-
sationalism or it has any meat? Actually it helps the victim live
in peace after voicing out.
The pain of being assault-
ed etches suchabad smear
on the soul of a victim which
keeps them in a pain forev-
er. If there is a way today
where a person can speak up with all the audacity against peo-
ple who are in powerful position, it definitely makes the life
lighter for these people. And the culprits on the other hand get
a gentle reminder that they will not be able to get away hav-
ing committed such heinous crimes.
In any case, the courage wins and the cowardice loses. Even
though the culprit might get away with ease but their cowardice
will keep pinching them time and again. The only way to peace
is speaking out the truth. The nature is so strong in this mat-
ter that every single crime is recorded against the name of the
person who did it. The victim might feel oppressed for some
time but in the end they stand vindicated.

Record Silver Production of 172 MTs by
Hindustan Zinc in Q2

“l am delighted to report
that Hindustan Zinc has been
ranked globally 1st in
Environmentand 5thin over-
all sustainability in Metal &
Mining sectorin Dow Jones
Sustainability Index. Our
improved global ranking
reflects increasing usage of
technology, digitisation &
innovationin our operations
and care towards environ-
mentand communities.lam
also pleased to note the
Special interim dividend of
1000%” —AgniveshAgarwal,
Chairman, Hindustan Zinc

Operational Performance
Mined metal production from

Sonam Kapoor released
novel 'The Diary on the

Fifth Floor'

The diva of Bollywood industry SonamKapoor was recently in
Delhi for the release of RaishalLalwani’s debut novel 'The Diary
on the Fifth Floor’. Along with her Union Minister Babul Supriyo,
Gen VK Singh, actor Manjot Singh and many other well-known
personalities were present atthe book launch. KapishMehra,MD
of Rupa Publication appreciated the book . Shantanu Roy mod-
erated the good discussion during the event. The grand event
took place at Hotel Taj Palace. Written by RaishalLalwani‘The
Diary on the Fifth Floor’ is a 25 year old adventure story of a
25 year old lady. As the novel's story progresses, it has been
told about the characters in the same way. It is a story based
on a true incident.

Well, RaisaLalwani is a mother, story teller, a day home-
maker, and an author at night. Raised as former Delhi University
student she masters in International Business. Writing came
as an interesting twist in her life. The story of Raisha's writing
had begun since her childhood, when she understood the biog-
raphy of people in big cities as a role.

Raisha have a huge fan following, her multitasking skills are
quite commendable. While living in Dubai, many people get
inspiration from the way she fulfils a mother's duty, the role of
the housewife, and the role of the businessman as well as the
writer's duty.

In the book titled 'The Diary on the Fifth Floor', not only show-
cases that how a girl and her family fight with problems in life.
It also shows how we are living in this society, and we all are
doing the same kind of experience. Hariharan, Smita Parikh,
AshwinSanghi, Music Director Salim Merchant, PankajDubey
praised RaishalLalwani for her work.

underground mines for Q2
FY2019was atan all-time high
of 232kt, up 10% sequential-
ly and 44% y-o-y driven by 33%
y-0-y increase in ore produc-
tion. Total mined metal pro-
duction increased by 10%
sequentially and 6% y-o-y after
the closure of open-cast oper-
ations last year.

Mined metal production from
underground mines for H1 was
444kt, 27% higher from a year
ago even as the closure of
open-cast operations caused
total mined metal production
to decline 2% y-o-y.
Integrated metal production
was 212kt, flat sequentially
and down 8% from a year ago.
Integrated zinc production was
down 5% sequentially and
16% y-o-y to 162kt due to tem-
porary mismatch in zinc mined

metal availability even as mine
production ramped up towards
the latter half of the quarter.
Integrated lead production
jumped by 17% sequentially
and 30% y-o-y to49kt. The pyro
metallurgical smelter was retro-
fitted to produce more lead
metal considering the higher
availability of lead mined metal
leading to higher lead pro-
duction. Integrated silver pro-
duction was a record 172 MT,
up 25% sequentially and 23%
y-o0-y onaccountof higherlead
production and higher
SindesarKhurd mine produc-
tion & better silver grades.

Integrated metal production
for H1 was 425kt, down 7% y-
o-y. Integrated lead and silver
production were at 91kt and
310 MT, higher by 25% y-o-y
and 22% y-o-y respectively

driven by higher lead mined
metal production and better sil-
ver grades. Integrated zinc
production at 334kt was lower
y-0-y by 13% in line with the
availability of zinc mined metal.
Financial Performance
Revenue from operations dur-
ing the quarter was Rs. 4,777
Crore, a decrease of 10% y-
o-y and sequentially primarily
due to lower metal prices and
lower zinc metal volume, part-
ly offset by higher lead & sil-
vervolumes and rupee depre-
ciation. Forthe six-month peri-
od, revenues were marginal-
ly higher by 2% y-o-y on
account of higher lead & sil-
ver volumes, zinc LME and
rupee depreciation, offset by
lower zinc volume.

The cost of production before
royalty (COP) for zinc during

the quarter was $1,034 (Rs.
72,449), up 5% y-0-y (14% in
Rs) and down 1% (up 4% in
Rs)from previous quarter. For
the six-month period, COP
was higher by 6% (13% in Rs)
at $1039 (Rs. 71,211). The y-
0-y increases were primarily
on account of lower volume,
higher mine developmentand
steep increase in commodity
prices, partly offset by higher
acid credits.

The resultant EBITDA for the
quarter was Rs. 2,315 Crore,
down 24% y-o-yanddown 17%
g-o-q while YTD EBITDA
decreased by 7% y-0-y to Rs.
5,100 Crore.

Net Profit for the quarter was
Rs. 1,815 Crore, down 30% y-
0-y and 5% g-o-q while forYTD
net profit was down by 17% y-
o-y to Rs. 3,733 Crore. The

decline is in line with EBITDA
and higher depreciation, part-
ly offset by lower tax rate.
Outlook

Mined metal and refined zinc-
lead productionin H2 FY 2019
are expected to be significantly
higher than that in H1 with the
continued ramp-up of under-
ground mines and the overall
production in FY 2019 will be
slightly higher than that of last
year, as guided earlier.

The guidance of silver pro-
duction to be in the range of
650 to 700 MT is reiterated.
COP before royalty is project-
ed to be in the range of USD
950 to 975 per MT in H2 FY
2019. The project capex forthe
year will be around US$400 —
US$450 million.

Expansion Projects
Update on ongoing expansion
projects

The announced mining projects
are progressinginline with the
expectation of reaching 1.2
million tonnes per annum of
mined metal capacity in
FY2020.

Capital mine development
remained unchanged y-o-y at
9.8 km during the quarter and
increased by 9% to 20.2 kmin
H1.

RampuraAgucha — under-
ground mine continued to main-
tain a high total development
rate at 5.3 km during the quar-
ter. It is gratifying to note that
mined metal production
increased by 94% y-o-y and
35% sequentially to 96kt. Mid

shaftloading system was com-
missioned at the end of quar-
ter, allowing waste hoisting to
be done through shaft ahead
of schedule. This will help to
improve volumes until the off
shattis fully commissioned. Off
shaft development is on track
and commercial production
from main shaftis expected to
start from Q4 FY 2019.
SindesarKhurd mine —
achieved 5.2 km total devel-
opment during the quarter.
The production shaft work is
progressing well with winders
commissioned in manual mode
and material hoisting from shaft
is expected to start in the cur-
rentquarter. The new 1.5 mtpa
mill is expected to be com-
missioned in the current quar-
ter.

Zawar — civil & erection works
of the new 2 mtpa mill is on
track and expected to com-
mission by Q4 FY2019.
RajpuraDariba mine has
received Environment
Clearance by the Ministry of
Environment, Forest & Climate
Change to increase ore pro-
duction from 0.9 to 1.08 mtpa
and regulatory approval for
further expansion to 2.0 mtpa
is under process.Fumer pro-
ject at Chanderiya is expect-
ed to commission in the cur-
rent quarter.

Planning for the next phase of
expansion from 1.2 to 1.35
mtpa mined metal capacity
announced in April 2018 is
underway.

Airtel launches
#AirtelThanks to delight
customers with exclusive

Udaipur: Bharti Airtel (“Airtel”), India’s leading telecommuni-
cations services provider, launched #AirtelThanks — its biggest
digital program to delight its valued customers with exclusive
benefits.Under #AirtelThanks, all Airtel customers who com-
mit a monthly ARPU of Rs 100 and above (for mobile) will
receive exciting additional benefits at no extra charge. These
benefits will include access to premium digital content, great
offers on smartphones and online shopping vouchers. The high-
er the monthly ARPU commitment, the more benefits a cus-
tomer gets. #AirtelThanks customers will also get red carpet
customer care for service and network related issues to add
to their experience.All these benefits will be digitally delivered
through MyAirtel App, Airtel TV, and Wynk Music, making the
experience completely seamless. Customers will receive reg-
ular offer updates round the year under the newly created
#AirtelThanks section on MyAirtel App and Airtel TV. Airtel is
partnering with the best of brands across product categories
to enable #AirtelThanks. The digital program gives brands the
ability to engage with a vast base of smartphone customers.
By leveraging its deep customer insights, Airtel will work with
partners to co-create custom made offerings for Airtel customers.

VaniVenkatesh, Chief Marketing Officer, BhartiAirtel said,
“We are obsessed with delighting our customers and our aim
is to enable a differentiated experience for them. #AirtelThanks
is our biggest initiative to celebrate our relationships with cus-
tomers by making them feel extra special. This is a win-win
program for our customers and partners. It offers brands the
opportunity to reach customers with highly targeted offerings.
We have received very enthusiastic response from our part-
ners and look forward to building #AirtelThanks into a large
scale ‘telco-brand’ collaboration property.”

FCA India Opens New Jeep® Sales
and Service Outlet in Udaipur

Udaipur: Moving forward strategically, increasing its nation-
al footprint in India, FCA today announced the opening its
new 3S sales and service outlet in Udaipur,

Rajasthan. Named Nidhi Kamal Co. Pvt. Udaipur, new 3S
outlets in Meerut (Uttar Pradesh), Solan (Himachal Pradesh),
Jabalpur(Madhya Pradesh), Imphal (Mizoram) and Kannur
(Kerala) are already operational.Jeep® brand has a strong
retail and after-sales service presence in the Northern,
Southern and Western India with a footprint that is increas-
ing in the North East and Central India as well.Flynn added,
“We would like our Dealer Partners to grow along with us.
The fact that they have made such a significant investment,
demonstrative with this premium sales and service facility is
testimony to their belief in the Jeep® brand, our progress so

far and what we have planned for the near future. A strong, healthy and dedicated network is the backbone of an automobile
business and we are fully focused on making this happen the right way. Mopar®is our after-sales service and customer care
backbone and our authorised workshop inUdaipur is capable of providing the desired after-sales experience.”

FCA India launched the Made-in-India Jeep® Compass on July 31, 2017. Within a year of launch, the Jeep® Compass became
India’s Most Awarded SUV with more than 35 awardsfrom top media and brand titles. It was among the top three product brands
in JD Power’s2018 Sales Satisfaction Index that was recently released.FCA India has sold over 27,000 Jeep® Compass SUVs
in India since launch and has exported more than 10,000 units to International right-hand drive markets. The Made-in-IndiaJeep®
Compass is now exported to 13 International right-hand drive markets across the world. The Brand Trust Report, India Study
2018 has certified the Jeep® Compass as India’s Most Trusted SUV brand in 2018 as per their latest consumer brand study,
also referred to ‘Power of Trust 2018’. Fiat Chrysler Automobiles (FCA) designs, engineers, manufactures, distributes and sells
vehicles under the Abarth, Alfa Romeo, Chrysler, Dodge, Fiat, Fiat Professional, Jeep,Lancia, Ram, SRT brands as well as lux-
ury cars under the Maserati brands. FCA also operates in the components sector, through MagnetiMarelli and Teksid, and in
the production systems sector, through Comau, and in after-sales services and products under theMopar brand name. In addi-
tion, the Group provides retail and dealer finance, leasing and rental services in support of the car business through subsidiaries,
joint ventures and commercial agreements with specialized financing services providers.FCA is an international auto group
engaged in industrial activities in the automotive sector through companies located in 40 countries and has commercial rela-

tionships with customersin approximately 150 countries.

OPEN MIC EVENT FOR ALL THE STU-
DENTS & PARENTS

Udaipur: PFC education &Niksar Organized an open mic event for all the students
& parents, at PFC center at Ashok Nagar Main road, where the students shared their
views on issues of student’s life in form poetry, songs or their life stories.

The event also had a Panel of experts comprising of CA CS MeenakshiBherwani,
KiranKhatri, ShivaniPrajapat, HurratulTaj&Dr.Sukhveer Singh who guided the par-
ents & students on the issues like stress management & overcoming depression.

All the open mic participants were felicitated by trophies designed by Arunoday
Arts.As per MeenakshiBherwani, the purpose of this activity was to help students
develop their communication skills as good orator skills are an indispensable require-
ment for a good career.

Indraprastha Apollo Hospitals partners
with Leukaemia Crusaders

Udaipur: In cognisance of the fact that patients suffering from leukaemia and other
blood cancers need tremendous mental, physical and financial support, Indraprastha
Apollo Hospitals, a Delhi based multi-specialty hospital, and Leukaemia Crusaders,
an Initiative of The BansiVidya Memorial Trustthat is working towards financially sup-
porting Leukemia or Blood Cancer affected children, came together on Sunday to
honour to honour The Fighters, The Survivors, The Doctors and The Care Givers of
Blood cancer and Leukaemia. The Objective of the event was to spread the word
that “Leukaemia is Curable, these children progress in life like all other children”.
International cricketer GautamGambhir, Sunil K Munjal of Hero Honda and special
Commissioner of Police, General Administration of Delhi Rajesh Malikwere the chief
guest at the event. “The big difference that Leukaemia Crusaders has made is that
their help is available almost immediately and that's why | term their help as bridg-
ing finance because, with very limited paper work to the most needy families their
help is available as early as within 48 hours, because Leukaemia does not give you
that much time”saidDr.AmitaMahajan, Senior Consultant,Paediatric
Hematology/Oncology, Apollo, Delhi.

The Trust was started in 2013, by Mr. Arvind Vohra, to help people and families

affected by the disease. This was a consequence of Mr. Vohra’s 5-year-old son,
Aaryan, being diagnosed with leukaemia in 2011 and the difficulties that the family
went through fighting the illness.Aryan was treated by Dr.AmitaMahajan at Apollo
Hospital (New Delhi) and Dr. Mahajan continues to be the Mentor and Medical Advisor
of LeukaemiaCrusaders.Till date the trust has provided support to more than 715
children in 35 hospitals across 17 States in India. In Apollo Hospital (New Delhi) itself
they have supported more than 100 children.Leukaemia or Blood Cancer is the most
common of childhood cancers accounting for almost 40 -50% of all cancers.

Coca-Cola partners with Vodafone Idea
& eBestloT

New Delh: Coca-Cola India, one of the country’s leading beverage companies, has

collaborated with Vodafone Idea Business Services, the enterprise arm of Vodafone
Idea Limited, the largest telecommunications service provider in India and eBestloT,
to introduce state-of-the-art Connected Coolers across the country. The l1oT enabled
fleet of Connected Coolers will enable Coca-Cola to understand consumer behav-
iour and use the insights to enhance consumer experience.

Commenting on the collaboration, Sanjay Rawal, Chief Information Officer for
Coca-Cola India and South-West Asia said, “Coca-Cola’s portfolio is expanding, and
we are harnessing the power of technology to get consumer insights which can help
us engage better with our consumers and provide choices tailored to their location
and behaviour. Karan Bakshi, Chief Executive Officer at ebestloT said, “We are
extremely happy to partner with Coca-Cola India for our Connected Retail Solution.
We are confident that our solution will provide relevant insights to Coca-Cola and
help them realize better ROI on their Cooling assets”The pilot for the Connected
Coolers has been successfully completed and they will be introduced in phased man-
ner across the country.

TIME FOR RIDERS TO FLASH ALL NEW
HELMET MODEL “SBA-6” BY STEEL-
BIRD

New Delh: Asia’s largest Helmet manufacturer, Steelbird Hi-Tech India limited launch-
es “SBA-6"for the not so ordinary! The biggest USP of this model is that it has the

@

maximum number of air vents for air ventilation; for inflow and outflow of air.

“The helmet has been designed in Italy with the best designer (XTECH DESIGN)
working on its design. It will be available in two variants; one variant is for Men which
is called FUZE and one second variant for women which is called ELA. The differ-
entiating factor for the women version of the model is the color of the interior, it has
been designed keeping ladies in mind and the kind of pattern that would be liked by
ladies. Also the exterior colors and decals are girly. Furthermore, this helmet model
meets both the ISI standard and the European standards. With is special air venti-
lation technology and looks SBA-6 model like our other models is sure to be a suc-
cess. “says Mr. Shailendra Jain, Global Group Head - Sales & Marketing, Steelbird
Helmets. The new helmet model has extraordinary feature highlights. The interiors
incorporate advance air-ventilation system to keep comfortable during the long rides
and in scorching heat. The EPS is in two parts with air channels for the ventilation.
The air ventilation system is designed in a manner which allows proper airflow and
circulation hence making the ride comfortable regardless of the weather.

Recruitment of GITS students at Radix
web

Udaipur: During the campus recruitment drive held at Geetanjali Institute of Technical
Studies (GITS) Dabok, Radix Web selected 11 B.Tech CSE students and 01MCA
student for Software Engineer Profile.The Training and placement head Mr. Arvind
Singh Pemawat of organization informedthatRadix web is a company in the field of
software development. Radix is a clique of multitalented and vibrant people in quest
of opportunities to deliver quality outsourcing services. We make no fuss about vision
or mission. They just follow the simple rule of ‘identify the need and persevere to
meet it'’. Radix today commands attention in enterprise class real time applications
hosted on Cloud or SaaS. Creativity, commitment, robust delivery and transparen-
cy are our founding stones that have made them set standards adopted as industry
best practices.TheManager Human Resource Mr. BrijanBhramBhattandOperation
Head Mr. VaricsPatelbrief about the Company profile and their job profile through
power point presentation.

GITS DirectorProfDr.VikasMisraandFinance Controller B.L Jangircongratulate the
selected Students and advised that they do their work with full efficiency for their bet-
ter future.
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